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to fulfill. And I don’t believe any of us are
going to be the kind of people we want to
be, and I don’t think our children will have
the kind of future we want them to have,
unless we make up our mind that there are
some things we have to do together.

If you look at the 21st century, and you
say, what’s it going to be like—there will be
a global economy, information will speed
around the world quickly, goods will cross
national borders, the world will get smaller—
you have to say that the United States, be-
cause of the strength of our economic system
and because we are the most diverse, big,
rich country on Earth—racially, religiously,
ethnically—that we’re in better shape for the
21st century than any other great country,
that our best days are still ahead of us. But
we have to answer the debate now going on
in Washington properly for that to be true.

We haven’t had a debate like this since
the industrial revolution changed America
and Theodore Roosevelt and Woodrow Wil-
son had to answer questions like, how are
we going to keep a private economy but have
real competition in things like oil and steel?
They had to ask questions like, how are we
going to let people work but stop these 9-
and 10-year-old kids from working 10 hours
a day, 6 days a week, in coal mines and fac-
tories? We reached the right kind of deci-
sions then, and we preserved the free enter-
prise system and broadened freedom and op-
portunity throughout the 20th century stead-
ily. We even survived the Great Depression
and conquered the oppressors in World War
II because of the power of our country.

Well, now we’re moving into a dramatically
different kind of economy. The way we work
and live is changing dramatically. And we are
literally having the debates again in Washing-
ton that we had a hundred years ago. You
have got to be a part of that. You know that
believing that we work together and grow to-
gether is not inconsistent with believing in
enterprise and individual effort and personal
responsibility and hard work. You know that.

That is the lesson America must emblazon
in its heart and its mind if the 21st century
is going to be our golden age. I think it will
be because of people like Earl Graves, be-
cause of efforts like Black Enterprise, be-
cause of all the African-American entre-

preneurs who have made a difference in our
Nation, knowing that whenever they suc-
ceed, they’re helping us all to come closer
together, closer to the dream of equal oppor-
tunity for all Americans, without which we
will never, never have the progress we all
want and need for our children in the next
century.

Thank you, Earl. Thank you all, and God
bless you.

NOTE: The President spoke by satellite at 9:10
p.m. from the Diplomatic Reception Room at the
White House to the gala in New York City. In
his remarks, he referred to Rev. Jesse L. Jackson
of the Rainbow Coalition; Mayor Kurt Schmoke
of Baltimore, MD; former Governor of Virginia
L. Douglas Wilder; Maynard Jackson, former
mayor of Atlanta, GA; and David Dinkins, former
mayor of New York City.

Remarks Prior to a Roundtable
Discussion on Teenage Smoking

August 10, 1995

Well, good morning. Ladies and gentle-
men, today I have brought together medical
experts and children who have taken a pledge
against smoking to talk about our common
commitment to ending youth smoking.

This issue is critical to our efforts to im-
prove the health of our Nation. According
to the Center for Disease Control, of the 2
million Americans who will die in 1995, over
400,000 of them will have conditions related
to smoking.

Later today I will announce my strategy
for combating this problem based on one
simple idea: We should do everything we
possibly can to keep tobacco out of the hands
of our young people in the United States.

Now I’d like to call on Shana Bailey, who
is a 12-year-old from Florida who’s part of
a successful program that teaches students
how and why they should stay smoke-free.

NOTE: The President spoke at 10:18 a.m. in the
Oval Office at the White House.
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The President’s News Conference
August 10, 1995

Teenage Smoking
The President. Good afternoon. Today I

am announcing broad executive action to
protect the young people of the United
States from the awful dangers of tobacco.

Over the years we have learned more and
more about the dangers of addictive sub-
stances to our young people. In the sixties
and seventies we came to realize the threat
drugs posed to young Americans. In the
eighties we came to grips with the awful
problem of drunk driving among young peo-
ple. It is time to take a third step to free
our teenagers from addiction and depend-
ency.

Adults are capable of making their own de-
cisions about whether to smoke. But we all
know that children are especially susceptible
to the deadly temptation of tobacco and its
skillful marketing. Today and every day this
year, 3,000 young people will begin to smoke.
One thousand of them ultimately will die of
cancer, emphysema, heart disease, and other
diseases caused by smoking. That’s more
than a million vulnerable young people a year
being hooked on nicotine that ultimately
could kill them.

Therefore, by executive authority, I will re-
strict sharply the advertising, promotion, dis-
tribution, and marketing of cigarettes to
teenagers. I do this on the basis of the best
available scientific evidence, the findings of
the American Medical Association, the
American Cancer Society, the American
Heart Association, the American Lung Asso-
ciation, the Centers for Disease Control.
Fourteen months of study by the Food and
Drug Administration confirms what we all
know: Cigarettes and smokeless tobacco are
harmful, highly addictive, and aggressively
marketed to our young people. The evidence
is overwhelming, and the threat is imme-
diate.

Our children face a health crisis that is get-
ting worse. One-third more 8th-graders and
one-quarter more 10th-graders are smoking
today than 4 years ago. One out of five high
school seniors is a daily smoker. We need
to act, and we must act now, before another
generation of Americans is condemned to

fight a difficult and grueling personal battle
with an addiction that will cost millions of
them their lives.

Adults make their own decisions about
whether or not to smoke. Relatively few peo-
ple start to smoke past their teens. Many
adults have quit; many have tried and failed.
But we all know that teenagers are especially
susceptible to pressures, pressure to the ma-
nipulation of mass media advertising, the
pressure of the seduction of skilled market-
ing campaigns aimed at exploiting their inse-
curities and uncertainties about life.

When Joe Camel tells young children that
smoking is cool, when billboards tell teens
that smoking will lead to true romance, when
Virginia Slims tells adolescents that cigarettes
may make them thin and glamorous, then our
children need our wisdom, our guidance, and
our experience. We are their parents, and
it is up to us to protect them.

So today I am authorizing the Food and
Drug Administration to initiate a broad series
of steps all designed to stop sales and market-
ing of cigarettes and smokeless tobacco to
children. As a result, the following steps will
be taken. First, young people will have to
prove their age with an I.D. card to buy ciga-
rettes. Second, cigarette vending machines
which circumvent any ban on sales to kids
will be prohibited. Third, schools and play-
grounds will be free of tobacco advertising
on billboards in their neighborhoods. Fourth,
images such as Joe Camel will not appear
on billboards or in ads in publications that
reach substantial numbers of children and
teens. Fifth, teens won’t be targeted by any
marketing gimmicks, ranging from single cig-
arette sales to T-shirts, gym bags, and spon-
sorship of sporting events. And finally, the
tobacco industry must fund and implement
an annual $150 million campaign aimed at
stopping teens from smoking through edu-
cational efforts.

Now, these are all commonsense steps.
They don’t ban smoking; they don’t bar ad-
vertising. We do not, in other words, seek
to address activities that seek to sell ciga-
rettes only to adults. We are stepping in to
protect those who need our help, our vulner-
able young people. And the evidence of in-
creasing smoking in the last few years is plain
and compelling.
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